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Company Profile: LG
A. Company Overview

LG Corporation stands as a stalwart in the business landscape, tracing its roots back to its
foundation on January 5, 1947. Originally known as Lucky-Goldstar, the company has
undergone transformative changes to become a global powerhouse known as LG. It operates
as a diversified global conglomerate, excelling across various sectors. With a profound
impact in consumer electronics, home appliances, petrochemicals, and telecommunications,
LG is synonymous with innovation, quality, and technological prowess. Subsidiaries are
located worldwide, including major operations in North America, Europe, Asia, and other

regions.

Logo:

@ LG

The iconic LG logo is a visual representation of the company's commitment to human-centric
innovation. The letters "L" and "G" form a stylized human face, symbolizing LG's dedication

to enhancing the lives of people around the world through its technological advancements.
Tagline:

"Life's Good" encapsulates LG's core philosophy, emphasizing the company's commitment to
improving the quality of life for individuals and communities through its diverse range of

products and services.



Location(s) of Operation:

LG's global headquarters is situated in Seoul, South Korea. However, the company's reach
extends far beyond, with major operational hubs in North America, Europe, Asia, and other

strategic regions, solidifying its status as a truly global entity.

Mission Statement:

LG is committed to enhancing the lives of consumers by providing innovative products and
services, prioritizing customer satisfaction, fostering continuous innovation, and upholding

sustainability.

Vision Statement:

LG aspires to be a global leader in technology and innovation, contributing to a sustainable

and better future for individuals and communities.

B. History and Milestones

Founded on the principles of innovation and excellence, LG Corporation, initially known as
Lucky-Goldstar, has emerged as a dynamic global force. The company's journey since its
establishment on January 5, 1947, is marked by transformative growth and a commitment to

shaping the future.

Evolution from Lucky and Goldstar to LG:

The evolution from Lucky and Goldstar to LG represents a strategic rebranding initiative that
unfolded over the years. This transformation was not merely a change in name but a

deliberate shift in identity, symbolizing LG's aspirations for a broader and more impactful



global presence. Today, LG stands as a testament to its ability to adapt and thrive in a rapidly

changing world.

Diversification and Expansion Over the Years:

LG's success is rooted in its ability to diversify and expand its business interests. From its

initial focus on consumer electronics, the company strategically expanded into various

industries, including chemicals and telecommunications. This diversification has not only

fueled LG's growth but has also positioned it as a leader in multiple sectors, showcasing its

adaptability and forward-thinking approach.

Key Milestones:

1.

Introduction of the First LG Branded Radio (1959): In 1959, LG achieved a
significant milestone by introducing its first branded radio, marking the company's
foray into the consumer electronics market. This innovative step laid the foundation
for LG's future as a leading technology provider.

Expansion into the U.S. Market (1980s): The 1980s witnessed LG's strategic
expansion into the U.S. market, a move that solidified its global footprint. This period
marked the beginning of LG's international presence and its commitment to providing
cutting-edge products to a wider audience.

Entry into the Smartphone Market (21st Century): In the 21st century, LG embraced
the era of smartphones, introducing a range of innovative devices that contributed to
the evolution of mobile technology. This move showcased LG's agility in adapting to
the changing technological landscape and reinforced its status as a major player in the

global telecommunications industry.



LG's journey is a narrative of resilience, innovation, and a relentless pursuit of excellence,
shaping not only its own trajectory but also influencing the broader landscape of the
industries it engages with. Each milestone reflects LG's commitment to pushing boundaries

and creating a lasting impact on the world of technology and beyond.

C. Subsidiaries

1. LG Electronics: Leader in consumer electronics, producing TVs, smartphones, and
home appliances.
o Location: Global, with significant operations in Asia, North America, and
Europe.
o Year Established: 1958.
2. LG Display: Specialized in manufacturing display technologies for a range of
applications.
o Location: Worldwide presence, including major facilities in South Korea and
China.
o Year Established: 1999.
3. LG Innotek: Provider of cutting-edge materials and components for various industries.
o Location: Global operations with a focus on Asia.
o Year Established: 1970.
4. LG Chem: Leading in the production of chemicals, batteries, and advanced materials.
o Location: Global, with manufacturing plants in Asia, Europe, and the
Americas.
o Year Established: 1947.

5. LG Energy Solution: Specializing in energy storage solutions and batteries.



o Location: Global operations, with a significant presence in South Korea and
the United States.
o Year Established: 2021.
6. LG Household & Health Care: Manufacturer of home care and personal care
products.
o Location: Predominantly in South Korea with international distribution.
o Year Established: 1947.
7. LG U+: A major telecommunications company providing a range of services.
o Location: Primarily in South Korea.
o Year Established: 1996.
8. LG CNS: IT services and solutions provider.
o Location: Operating globally with a focus on Asia.
o Year Established: 1987.
9. G2R: Global real estate development and investment company.
o Location: International operations with a focus on real estate markets.
o Year Established: 2004
10. HS Ad: Advertising and marketing services provider.
o Location: Global operations, with a focus on Asia.

o Year Established: 1984

D. Global Presence

Geographic Reach and Market Penetration:

LG's global presence is a cornerstone of its success, extending its influence across continents.
With an extensive network of subsidiaries and operations, LG has achieved significant

market penetration in key regions, including North America, Europe, Asia, and other strategic



locations. The company's products and services are tailored to meet the diverse needs of a

global audience, solidifying its position as a leading player in various industries.

Key Partnerships and Collaborations:

1. Partnership with Google (Android Ecosystem): LG has fostered a close collaboration
with Google, contributing to the development and enhancement of the Android
ecosystem. This partnership has resulted in the integration of cutting-edge software
and services into LG's range of smartphones and other devices.

2. Collaboration with Energy Storage Solution Providers: In the field of energy
solutions, LG has established collaborations with key industry players to advance
energy storage technologies. These partnerships contribute to LG's position as a
leader in sustainable energy solutions.

3. Strategic Alliances in Display Technologies: LG has formed strategic alliances with
other industry leaders in the field of display technologies, leveraging collective

expertise to push the boundaries of innovation in visual displays.

E. Leadership and Team

o Kwang Mo Koo (Chairman and CEQO): As Chairman and CEO since 2018, Kwang
Mo Koo provides strategic vision and leadership, steering LG towards continued
growth and innovation.

e Bong Seok Kwon (Vice Chairman): Appointed as Vice Chairman in 2022, Bong Seok
Kwon contributes to the leadership team, bringing valuable insights and experience to

the company's strategic direction.



« Beom Jong Ha (Director, President, CFO): Serving as Director, President, and CFO
since 2022, Beom Jong Ha oversees financial strategies and operational aspects,

contributing to LG's overall success.

Team Structure:

LG's organizational structure is designed to foster collaboration, innovation, and efficiency.
With a focus on cross-functional teams, the company ensures seamless coordination across its
diverse business divisions. The structure encourages expertise-sharing and interdisciplinary

collaboration, enabling LG to stay agile in a rapidly changing business landscape.

F. Core Values and Philosophy

LG's core values and philosophy are deeply ingrained in its corporate culture, guiding every

aspect of its operations:

1. Commitment to Innovation: LG is dedicated to pushing the boundaries of innovation,
driving advancements in technology that enhance the lives of its customers and
contribute to the broader industry landscape.

2. Focus on Customer Satisfaction: Customer satisfaction is a paramount consideration
for LG, reflected in the design, quality, and user experience of its products and
services.

3. Sustainability Initiatives and Corporate Responsibility: LG upholds a strong
commitment to sustainability and corporate responsibility, engaging in initiatives that

minimize environmental impact and positively contribute to society.



G. Innovation and Research & Development

Investment in R&D Activities:

LG's commitment to innovation is exemplified by its substantial investments in Research and
Development (R&D). The company views R&D not just as an operational necessity but as a
strategic imperative, allocating significant resources to fuel a culture of continuous

improvement and groundbreaking advancements.

The R&D centers spread across the globe serve as hubs of innovation, bringing together
multidisciplinary teams of experts in engineering, design, and technology. This collaborative
environment fosters creative thinking and allows LG to stay at the forefront of technological

evolution.

Cutting-edge Technologies and Patents:

LG's dedication to pushing technological boundaries is evident in its extensive portfolio of
cutting-edge technologies and numerous patents. The company consistently pioneers
advancements across its diverse product lines, setting industry benchmarks and shaping

consumer expectations.

From pioneering OLED display technology to introducing Al-driven smart home appliances,
LG's patents underscore its role as an industry leader. The emphasis on securing intellectual
property reflects not only a commitment to innovation but also a strategic approach to

protecting the unique solutions and technologies developed in-house.

Future Directions and Emerging Technologies:
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LG is unwavering in its pursuit of emerging technologies, positioning itself at the forefront of
industry trends. The company's future-oriented approach encompasses various areas,

including:

1. Artificial Intelligence (Al): LG is actively integrating Al into its products, creating
smarter and more intuitive user experiences. Al-driven innovations are not limited to
just smartphones but extend to home appliances, creating a seamless and
interconnected ecosystem.

2. Sustainable Energy Solutions: In response to global environmental challenges, LG is
focusing on sustainable energy solutions. This includes advancements in energy
storage technologies, solar solutions, and contributions to the development of eco-
friendly transportation.

3. Smart Connectivity and 10T: LG envisions a future where connectivity is seamless
and intuitive. The company is investing in the Internet of Things (l1oT) to create
interconnected ecosystems where LG products communicate intelligently, enhancing
overall efficiency and user convenience.

4. Human-Centric Design: LG is at the forefront of designing products that prioritize the
well-being of users. This involves not only technological innovation but also a deep
understanding of human behavior and preferences, resulting in products that
seamlessly integrate into daily life.

5. Health and Wellness Technologies: As health-consciousness grows globally, LG is
exploring technologies that contribute to personal well-being. This includes
innovations in healthcare devices, wearables, and technologies that promote a

healthier lifestyle.
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By strategically aligning itself with these future directions and emerging technologies, LG
continues to shape the trajectory of innovation. The company's forward-thinking approach
ensures its relevance in a rapidly evolving technological landscape, reflecting a commitment

to creating a positive impact on society and individuals worldwide.

H. Financial Overview

Key Financial Highlights:

o Revenue Growth: LG experienced steady revenue growth, with figures reaching
several billion USD annually. Net income is on the rise after experiencing a dip in the
2021 financial year; attributed to the global pandemic (COVID-19). LG posted a net
income of KRW 1196442 million in 2022, a 15.97% increase as compared to 2021

(Investing.com).

LG Income Statement: 2019-2022

066570 Income Statement »

100T Gross margin TT 23.26%
Operating margin TTIM 3.98%
(&) Net Profit margin TTiM 0.81%
Return on Investment TTM 6.69%
50T
M Total Revenue Net Income
25T
> T S T X T o 1 0T
\ Q; Q& Q
DY > > %
Period Ending Dec 31, 2022 Dec 31, 2021 Dec 31, 2020 Dec 31, 2019
Total Revenue 83467318 73907984 58057908 62306175
Gross Profit 20236230 18897222 15508721 15335569
Operating Income 3550972 4057997 3905108 1977895

Net Income 1196442 1031710 1968332 31285


https://www.investing.com/equities/lg-electronics-inc-financial-summary
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Profit Margins: Profitability was generally in line with industry standards, reflecting

LG's efficient operations. LG's gross profit is on the rise after experiencing a dip in

2021. In 2022, LG posted a gross profit of KRW 20236230 million, a 7.1% increase

as compared to 2021 (Investing.com).

Diversification Impact: The diversified nature of LG's business, including electronics,

chemicals, and telecommunications, played a role in stabilizing its revenue streams.

Solvency: LG is financially healthy and continues to be even more so in recent years

as evidenced by its balance sheet. As of 2022, LG has the following ratios:

o Quick ratio: 0.76

o Currentratio: 1.3

o Long term debt-to-equity ratio: 0.5252

o To debt-to-equity ratio: 0.

7

LG Balance Sheet: 2019-2022

066570 Balance Sheet »

60T

40T

20T

Period Ending
Total Assets
Total Liabilities
Total Equity

oT

Dec 31, 2022
55156141
32664144
22491997

Quick Ratio MRQ
Current Ratio MRQ

LT Debt to Equity MRQ

Total Debt to Equity MRQ

B Total Assets

Dec 31, 2021
53481478
33383445
20098033

Total Liabilities

Dec 31, 2020
48204227
30662102
17542125

0.76
1.3
52.52%
70%

Dec 31, 2019
44859875
30529790
14330085
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Revenue Trends:

LG's recent financial performance showcases a trajectory of sustained growth and resilience
in the dynamic global market. Through meticulous financial management and strategic
decision-making, the company has demonstrated an ability to navigate challenges and

capitalize on opportunities.

Over the past fiscal years, LG has experienced consistent revenue growth, driven by the
success of its diversified product portfolio spanning consumer electronics, home appliances,
chemicals, and telecommunications. The company's robust financial health is a testament to

its adaptability and responsiveness to market demands.

LG's revenue trends are also reflective of its global market presence, with sales contributing
significantly from various regions. The company's ability to capture diverse markets and cater

to a wide range of consumer needs has been a key factor in its positive revenue trajectory.

Market Position:

LG holds a formidable position within the competitive market, leveraging a combination of
strengths to maintain its standing. A comprehensive analysis of LG's market position can be

conducted using a SWOT analysis:

Strengths:

1. Diversified Product Portfolio: LG's diverse range of products across multiple sectors
provides resilience against market fluctuations and a broad appeal to consumers.

2. Innovation Leadership: Continuous investment in research and development has
positioned LG as an industry leader in technological innovation, securing a

competitive edge.
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3. Global Presence: LG's extensive global reach ensures a wide market presence,

allowing the company to tap into various regions and demographics.

Weaknesses:

1. Market Dependency: A dependence on specific markets or sectors may expose LG to
economic downturns in those areas, necessitating strategies for diversification.
2. Brand Perception Challenges: In some markets, LG may face challenges in brand

perception, necessitating focused marketing efforts to enhance consumer trust.

Opportunities:

1. Emerging Technologies: Opportunities lie in the exploration and integration of
emerging technologies such as Al, 10T, and sustainable energy solutions.
2. Growing Markets: Penetrating and expanding within emerging markets offers LG the

chance to capture new consumer bases and capitalize on developing economies.

Threats:

1. Intense Competition: The market's competitive nature poses a threat, requiring LG to
continuously innovate and differentiate itself to maintain a competitive edge.

2. Economic Volatility: Economic uncertainties or downturns can impact consumer
spending patterns, affecting the demand for discretionary items such as consumer

electronics and home appliances.

By leveraging its strengths, addressing weaknesses, seizing opportunities, and mitigating
threats, LG strategically positions itself for continued success in the competitive global
marketplace. The company's financial robustness and market position underscore its ability to

adapt to changing landscapes and reinforce its status as a leading global conglomerate.
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I. Achievements and Awards

Industry Recognition:

LG Corporation has garnered widespread industry recognition through numerous awards and
accolades, underscoring its commitment to excellence across various sectors. Some notable

achievements include:

1. CES Innovation Awards: Consistent recipient of CES Innovation Awards for
innovative products in categories such as consumer electronics, home appliances, and
display technologies.

2. iF Design Awards: Multiple iF Design Awards recognizing LG's commitment to
exceptional design across diverse product lines, showcasing a harmonious blend of
aesthetics and functionality.

3. ENERGY STAR Partner of the Year: Recognition as an ENERGY STAR Partner of
the Year for outstanding contributions to energy-efficient product development and

environmental sustainability.

Innovations:

LG's technological prowess has led to groundbreaking innovations that have reshaped

industries and set new standards. Some key technological advancements include:

1. OLED Display Technology: Pioneer in OLED display technology, providing
consumers with unparalleled visual experiences through vibrant colors, deep blacks,

and ultra-thin screens.



16

2. Smart Home Appliances: Introduction of smart home appliances equipped with Al
and loT capabilities, enhancing user convenience and setting benchmarks for
connected living.

3. Advanced Battery Technologies: Leadership in the development of advanced battery
technologies, contributing to the evolution of electric vehicles and energy storage

solutions.

Market Leadership and Competitive Edge:

LG's market leadership is underscored by its ability to stay at the forefront of competition

through strategic differentiation and innovation:

1. Consumer Electronics Market Share: Sustained market leadership in the consumer
electronics sector, maintaining a significant market share in categories such as TVs,
smartphones, and audio devices.

2. Home Appliances Dominance: Dominance in the home appliances market, driven by
a diverse and innovative product lineup, including refrigerators, washing machines,
and air conditioners.

3. Telecommunications and 5G Leadership: Positioned as a leader in the
telecommunications sector, actively contributing to the advancement of 5G

technologies and infrastructure.

LG Corporation's achievements and awards not only reflect its commitment to quality,
innovation, and sustainability but also affirm its position as a trailblazer in the global market.
These accolades underscore LG's ongoing dedication to pushing boundaries and delivering

cutting-edge solutions to consumers worldwide.
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J. Future Outlook

Upcoming Product Launches and Developments:

LG Corporation continues to shape the future with a robust pipeline of upcoming product

launches and developments. Anticipated releases include:

1. Next-Generation Display Technologies: Unveiling advancements in display
technologies, promising even higher resolutions, enhanced color accuracy, and
immersive visual experiences.

2. Smart Home Ecosystem Expansions: Further developments in the smart home arena,
expanding the ecosystem with Al-driven appliances and integrated solutions for
seamless connectivity.

3. Innovative Energy Storage Solutions: Launching cutting-edge energy storage
solutions to address growing demands for sustainable and efficient power

management in both residential and industrial sectors.

Strategies for Staying Competitive in the Market:

To maintain a competitive edge, LG Corporation is strategically implementing the following

initiatives:

1. Focus on Sustainability: Strengthening commitments to sustainable practices and eco-
friendly product development, aligning with growing consumer preferences for
environmentally conscious choices.

2. Enhanced Customer Experience: Emphasizing user-centric design and functionality
across product lines, ensuring an unparalleled customer experience that goes beyond

expectations.
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3. Investment in Emerging Technologies: Actively investing in emerging technologies
such as artificial intelligence, Internet of Things (l1oT), and 5G to stay ahead of

industry trends and provide innovative solutions.

Long-Term Objectives:

LG's long-term objectives are centered around fostering innovation, sustainability, and global

impact:

1. Technological Leadership: Cementing its position as a technological leader by
continuously pushing the boundaries of innovation and pioneering breakthroughs that
shape the industry landscape.

2. Global Expansion and Market Leadership: Expanding its global footprint and
solidifying market leadership in key sectors, with a focus on emerging markets and
new consumer demographics.

3. Sustainability and Corporate Responsibility: Integrating sustainability into every
aspect of its operations, ensuring a positive impact on the environment and
communities while maintaining corporate responsibility.

4. Adaptability and Resilience: Building organizational adaptability to navigate evolving
market dynamics and external challenges, ensuring sustained growth and resilience in

a rapidly changing world.

As LG Corporation looks to the future, these strategies and long-term objectives reflect its
unwavering commitment to innovation, customer satisfaction, and a sustainable and
prosperous global future. The company remains dedicated to anticipating and meeting the
evolving needs of consumers while contributing to positive societal and environmental

changes.



K. Contact Information

Headquarters: Seoul, South Korea.

Phone: 82 2 37731114

Address: Lg Twin Tower, 128, Yeoui-Daero, Yeongdeungpo-Gu, Seoul, 07336

Website: LG Official Website
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https://www.lg.com/

