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Company Profile: Instagram

I. Company Overview:

Instagram, a trailblazing social media platform, emerged on the digital landscape in October
2010. Founded by Mike Krieger and Kevin Systrom on the idea of transforming ordinary
moments into shared visual experiences, Instagram quickly evolved into a global
phenomenon. With its iconic camera lens-inspired logo and the tagline "Capture and Share
the World's Moments," the platform has become synonymous with creativity, self-expression,
and connection. Operating from its headquarters in Menlo Park, California, Instagram's

influence extends across the world, embodying the essence of modern visual communication.

I1. Mission and Vision:

Instagram’s mission is to "To capture and share the world's moments."” It aims to empower
individuals globally to express themselves through captivating visuals, fostering connections
and inspiration. This commitment is driven by a vision to be the foremost platform for
creative expression, uniting diverse communities through shared experiences. Instagram's
emphasis on visual storytelling positions it as a unique and influential force in the social

media landscape.

I11. Services:

At its core, Instagram offers a user-friendly platform for photo and video sharing. However,
what sets it apart are its diverse features. From the introduction of Instagram Stories,
providing a more ephemeral content format, to the launch of IGTV, focusing on longer-form
videos, and the integration of Reels for short, engaging clips, Instagram continually

innovates. The Shopping feature has transformed the platform into a dynamic marketplace,



empowering businesses and creators to showcase and sell their products directly to a global

audience.

IV. History and Milestones:

Since its founding on October 6, 2010, Instagram has achieved significant milestones. The
pivotal acquisition by Facebook in 2012 marked a turning point, amplifying its reach and
resources. The introduction of Stories in 2016 and IGTV in 2018 showcased Instagram's
commitment to evolving with user preferences. The integration of shopping features in June
2018 further solidified its position as not just a social platform but also a thriving e-

commerce space.

V. Leadership and Team:

At the helm of Instagram is a dynamic leadership team spearheaded by Founder and CEO,
Adam Mosseri. Under his guidance, Instagram has cultivated a culture of innovation and
inclusivity. The team structure is a mosaic of talent, encompassing professionals in
engineering, design, marketing, and community management. Mosseri is supported by able
leaders, such as Justin Osofsky, the Chief Operating Officer, and Claudine Cazian, the Head
of Entertainment Partnerships. This collaborative blend of expertise is the driving force
behind Instagram's ability to stay at the forefront of technological advancements and user-

centric design.

V1. Clientele and Success Stories:

Instagram's user base spans the globe, encompassing individuals, influencers, and businesses
alike. Instagram's user base represents a vibrant tapestry of individuals, influencers, and

businesses, each contributing to the platform's dynamic ecosystem. From small enterprises to



global brands, Instagram has become a catalyst for success. The platform has been
instrumental in the success stories of businesses leveraging it for brand awareness and
growth. Meanwhile, emerging and renowned creators find a global stage to showcase their
talents, fostering an environment where success stories unfold through visually captivating
content. The most followed person on Instagram is Cristiano Ronaldo, with over 530

followers.

VII. Values and Culture:

Instagram’s core values — creativity, authenticity, community, and inclusivity — are not just
statements but guiding principles embedded in its operations. The platform encourages
diverse content creation, supports small businesses, and actively promotes positive
engagement. This cultural foundation reinforces Instagram as a space for genuine and

meaningful connections.

VIIIl. Achievements and Awards:

Instagram’s ascent to social media supremacy is marked by its staggering user base,
exceeding one billion monthly active users. Beyond user numbers, Instagram has garnered
recognition through numerous awards for app design and innovation (Apple Inc., 2011; Time,
2013; Mashable, 2015). These accolades underscore Instagram's commitment to providing a

visually appealing and user-friendly experience, setting industry benchmarks for excellence.

IX. Financial Overview:

Meta Platforms, Inc., formerly Facebook Inc., acquired Instagram in 2012 for $1 billion.
Instagram, as a subsidiary, is now worth slightly above $100 billion. Instagram's financial

trajectory within the broader framework of Meta, Inc. paints a picture of remarkable growth.



As of 2023 financial report, Instagram contributed significantly to Meta's stellar revenue,
accounting for over 41.49% of the parent company's total ad revenue. With a user base
exceeding one billion monthly active users, Instagram's strategic integration has resulted in a

substantial increase in advertising opportunities and partnerships.

Instagram is recovering from a relatively flat 2022 due to Apple's 2021 App Tracking
Transparency (ATT) policy. Propelled by advancements in Al targeting that enhance
consumer engagement across content recommendations and asset creation, coupled with
refined monetization strategies for Reels, WARC Media anticipates Instagram to achieve
impressive quarterly advertising revenues in Q4 2023, totalling $17.7 billion—an impressive
25.8% increase compared to the previous year. This upward trajectory is forecasted to extend
into 2024, with Instagram projected to attain a remarkable $71 billion in total advertising

revenues, signalling sustained growth and market influence.

This robust financial performance not only underscores Instagram's pivotal role in the social
media landscape but also positions it as a lucrative platform for businesses aiming to connect

with a global audience.

X. Social Responsibility and Sustainability:

Instagram recognizes its societal impact and actively engages in initiatives that extend
beyond its digital realm. The #MentalHealthMatters campaign, along with efforts to combat
online bullying, highlights the platform's commitment to user well-being. In terms of
sustainability, Instagram'’s dedication is manifested in practices such as data centers powered
by renewable energy, demonstrating a holistic approach to corporate responsibility and

environmental stewardship.



XI. Future Goals and Vision:

Looking ahead, Instagram aims for continued innovation, enhancing user experiences, and
expanding business features. Strategies involve embracing emerging technologies, fostering
community-driven initiatives, and addressing societal challenges. This forward-looking
approach positions Instagram as a dynamic and adaptive platform poised for sustained

growth.

XI1. Contact Information

For those seeking to connect or explore the world of Instagram further, the company's contact

information is as follows:

o Headquarters: Menlo Park, California, USA.
e Phone: Not applicable.
o Email: Not applicable.

e Website: Instagram


https://www.instagram.com/

